
The Master of Arts in 
Communication

The Master of Arts in Communication brings 
both theoretical and Christian perspectives 
to bear on practical problems, and provides a 
foundational understanding of communication 
through an interdisciplinary foundation and 
core courses.

Career opportunities

Delivered entirely online, the Master of 
Arts in Communication provides a learning 
environment that fosters critical thought and 
scholarship, helping students develop and 
exchange concepts related to understanding and 
improving communication within organizations 
and industries around the world. Plus, students 
choose the concentration that best fits their 
interests and goals. Concentrations include 
communication leadership, communication 
education, communication ministries, 
professional writing and new media. An 
individualized option is also available.

APPLICATION PROCESS

1 |	 Complete and submit an application and a 
$40 nonrefundable application fee. (If you 
apply online, we waive the fee.)

2 |	 Send your official transcripts from each 
college you have attended (must be official 
transcripts issued by the institution).

3 |	 Complete financial aid information such as 
the FAFSA, student loan request forms and 
employer assistance forms, if applicable. Our 
admissions specialists are available to help 
you if you have any questions.

Please note, additional requirements specific to 
individual programs may be required. For the 
most up-to-date application details, contact an 
admissions specialist.
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courseS		  credits

COM 502	 Graduate Seminar	 3

COM 504	C ommunication Theory and Worldview	 3

COM 606	R esearch Methods in Communication	 3

COM 601	I nterpersonal Communication	 3

COM 603	 Group and Public Communication	 3

COM 605	 Mass Communication, Culture &  
	T echnology	 3

COM 607	C ommunication Ethics and  
	 Moral Reasoning	 3

COM 609	I ntercultural Communication	 3

CONCENTRATION COURSES	 9

Special topics and independent studies are available in each 
concentration. An individualized option is also available. 	         

PORTFOLIO/THESIS	 4-6

COM 692	C ommunication Research Methods II	 2

COM 698	 Portfolio	 2

COM 699	T hesis	 2	
	

TOTAL		  36

For the most up-to-date curriculum information contact an 
admissions specialist or review the course catalog available 
online at www.arbor.edu.
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